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APPLE PIE, CHEVROLET & PEANUT BUTTER:
What’s more American than peanut butter?  Aside from the fact that peanut butter originated 
with the Inca in Bolivia, the USA alone produced $2 billion in peanut butter sales last year. 
That’s a lot of jelly!
 
1. The best-selling peanut butter brand in the USA is:
a. 	Skippy
b. 	Jif
c. 	Peter Pan
d.	Planters 

2. Which brand is the #1 selling peanut butter in China?
a.	Shanghai Delight
b.	Skippy
c.	HGNF (Hunan Ground Nut Flavor)
d.	Peter Pan

3. What percentage of U.S. households eat peanut butter?
a.	25%
b.	50%
c.	75%
d.	95%

4. What’s peanut butter without jelly? According to reliable sources, 
	 in the Fiji Islands peanut butter is most often eaten with:
a.	 Honey
b.	 Green peppers
c.	 Bean sprouts
d.	 Salami 

Thanks for all the compliments on our last issue of Marketshare Through MindshareSM 
“A Study In Scarlet”. Megan Lukas is the designer who made it all so vivid.  Look for a similar 
discussion of the nature of the color Blue in an upcoming issue.  

This issue includes some interesting facts about paper, money and peanut butter! Enjoy!

Welcome To Volume 9 Number 4! 
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Red As A Web Star?
The trend online is that the logos of many Internet organizations are moving toward the color 

red.  Studies show that this is due in large part to the color’s recognizability and relatively faithful 

reproducibility on a wide variety of computers, phones, iPads and communication devices. YouTube 

has a red tube, HiTask has a red quote box and organizations such as Fawnt font resource and Zlio 

feature red. And as PMG designer Megan Lukas points out,  “Red is strong and works as a dominant 

color but also functions well in a supporting role with other colors and gradients.”

Are You Hot?Wear red and you’re hot.  Red is a stimulant. The ROYGBIV spectrum leads off with red. As a color 

that can raise human blood pressure and increase respiration, red gets the metabolism churning. As the 

late great Ray Charles sang, “See the girl with the red dress on.”  He didn’t have to say anything else 

for us to get the picture.
Red equals power...hence the red power tie for business and the red carpet treatment for  

celebrities and VIPs. Red attracts attention.  Think of flashing red lights.  They denote danger or emergencies. Red traffic 

lights and red STOP signs both mean “hit the brakes buddy”. Red flags grab our attention. The Red 

Hat Society makes a great fashion statement and now has over 40,000 chapters. But no, el toros in 

bullfights do not react to the color red in a waving flag, but to the waving motion.

Nature of Red:
Red has many natures. The expression “seeing red” indicates anger and scientifically speaking, stems 

from the surge of blood to cheek and facial muscles.  A “red letter day” is going to be a good one, 

whereas Reds is a great old Warren Beatty film and RED is a Bruce Willis, Morgan Freeman flick 

of recent renown.  And if you have a hankering for a chaw, Red Man is one of the field leaders. Red 

Square?  Well, this is no place for politics!

Using Red In Society:

Red commands attention and commands action. Designers use red when they don’t want a subject to 

disappear into the background. A little bit of red goes a long way. Small doses are often more effective 

than large amounts of this strong color. Multiple shades of red and even pink or orange can combine 

for a cheerful palette. 
Language of Red:

The use of red in familiar phrases illustrates how the color of choice might be perceived by others...

both the positive and negative aspects.

     The Good Reds:
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• Red letter day: See above

• Red carpet treatment: Make someone feel special,  

 treat them as if they are a celebrity

• Red Rose: House of Lancaster, winner of the War of  

 the Roses  (big tea brand too!)

• Red sky in the morning: Sailor’s warning; red sky at  

 night, sailor’s delight 

• “Red Red Wine”: Bob Marley by way of  

 Neil Diamond• Tomato red: Yummy
• Lobster red: Yummy, yummy

• Wine red: Yummy, yummy, yummy!

• Paint the town red: Party time!
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Let’s talk about something we all know and love...THE COLOR RED.
Color plays an immense role in our lives.  By nature, color is emotional and dynamic.  It is something 
that unites us and divides us as a species.  Red is the color most easily recognized by humans, and as 
PMG’s color survey indicated, red was the most favored color by females...but only the third most 
favored by males. Red is strong and tends to dominate. Whether expressed in RGB or CMYK, the 
colorimetry of red is essentially where human visualization starts.  
 
Red is considered a “hot color” and conjures a range of seemingly conflicting associations such as 
warmth, vigorous activity, passion, sex, romance and strength.  Other associations aren’t so positive: 
aggression, annoyance and anger.

And then there is the age old association of red with warfare and carnage.  It is rumored that ancient 
Greek statues of Ares, God of War, were originally painted red.  The term “magenta” is derived from 
the bloody Battle of Magenta (1859) in the War for Italian Independence. 

And the color red traditionally symbolizes both Cupid and the Devil.
 

Red as Everyone’s Fave?
Actually, some recent studies show red coming in second overall, usually behind the color blue.  But 
it seems everybody likes red.  Ask Woody Allen.  He’ll tell you that’s a fact because red is the color of 
wax lips.  :-)   

Who doesn’t like red? Maybe 1930s era bandit John Dillinger since the infamous Lady In Red betrayed 
him to Melvin Purvis and the FBI. 
 

Red Is Everywhere?
Just about. In modern society the color red is widely used for identity in corporate, products or 
services marketing. Red dominates identities throughout international business. Companies like 
Canon, Staples, Ricoh, ExxonMobil, Xerox, Circuit City, Fuji, JVC, Target and Sharp utilize red in their 
corporate identity. Consumer products as varied as Coca Cola, Colgate toothpaste, ILLY coffee, 
Nabisco and Nintendo involve red.  And services like CNN, ESPN and Lucent are all red-based in their 
official identities.  Even PMG includes the color red in our logo’s swash!

With apologies to Sherlock Holmes and Dr. Watson, this eclectic dissertation on the 
color red is a type of study in scarlet.  It’s actually the result of an anecdotal research 
study into color conducted by PMG, which can now be published.  Enjoy.

A STUDY IN SCARLET?
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MIXED MESSAGING: 

5. MTV has always been with us, right? Actually, the channel made its debut on:
a.	 June 15, 1980
b.	 July 4, 1977
c.	 October 4, 1982
d.	 August 1, 1981

6. Venerable chicken retailer KFC is phasing out the image of its founder.
a.	 General Monroe Vicinitti
b.	 Sergeant Ernie Bilko
c.	 Colonel Nehemiah Mustard
d.	 Colonel Harlan Sanders

7. The average email subscriber gets _______commercial messages a month.  
	 (Gee could it be so few?)
a.	 665
b.	 879
c.	 416
d.	 1100 

PAPER:  IT’S STILL VERY MUCH A PRINT WORLD:

8. What percentage of the world’s forests are used for papermaking?
a.	 85%
b.	 78%
c.	 37%
d.	 11 %

9. What percentage of the of raw materials used for papermaking are 
	 recycled?
a.	 66%
b.	 56%
c.	 46%
d.	 36%

10. Most experts agree that papermaking (not papyrus!) dates back to  
		  circa _______ in China.
a.		  A.D.  1492
b.		 A.D.  1776
c.		  A.D.  37
d.		 140 B.C. 
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11. The percentage of paper typically consumed in the USA that is USA-made 			 
	 is________.
a.		  100 %
b.		90%
c.		 45%
d.		40%

PRINTING PAPER. AS IN MOOLA! GREENBACKS! BUCKS! FRANKLINS!

12. In fiscal year 2013, the U.S. Bureau of Engraving And Printing printed 				  
	 approximately ________ notes of various denominations per day.
a.		  26 billion
b.		 26 million
c.		  26 trillion
d.		 A lot

13.  The printing of bills costs the Bureau ______ cents per note regardless 
		  of denomination.
a.		  8.7
b.		 10.0
c.		  1.1
d.		 12.8

14. The most one dollar bills ever printed in one year was in 2000 when the  
		  Bureau printed _______ billion singles.
a.		  14.5
b.		 5.1
c.		  66.0
d.		 54.9

15. In 2013, between the Fort Worth and Washington D.C. printing facilities,  
		  how much ink was used to print U.S. bills…every day?
a.		  15.6 tons
b.		 105.4 tons
c.		  11.1 tons
d.		 9.6 tons

 
16. Other than $2 bills, the denomination least printed in 2012 was the:
a.		  5-dollar bill
b.		 50-dollar bill
c.		  100-dollar bill
d.		 20-dollar bill
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Jamie Stanco, President 
and Founder of Progressive 
Marketing Group, Inc., is a 
recognized authority 
on strategic marketing,
messaging, positioning 
and branding. Contact us 
to assess your program.

The ballerina linebacker 
symbolizes Progressive 
Marketing Group, Inc. 
We pride ourselves on 
our ability to provide
 strategic marketing services 
with the creative finesse of a 
ballerina and the tactical 
marketing power of a linebacker. 

Connect with us:

CONGRATULATIONS TO:

The Nassau Suffolk Water Commissioners’ Association (NSWCA)  
has a brand spanking new website and logo. Designed by Megan Lukas and built  
by Ross Mahler, the new site explains and illustrates the organization’s mission, 
purpose, member districts, as well as water facts.  www.NSWCAwater.org

Platinum Payroll, the Great Neck NY-based Professional Employer 
Organization and HR solutions’ provider, is undergoing a marketing makeover 
and rebranding campaign. A new identity and logo designed by Adam 
Strickland and Liz Wisnieski is setting a gold standard for the organization.

The Pryor Law Firm (Garden City) recently debuted their new 30-second television 
commercial featuring well-recognized personal injury attorney Kenneth Pryor. Creative 
credits to Gary Cucchi and Jamie Stanco and Director/Producer Robert Nastasi for film 
and digital edit. If you, or someone you know needs a personal injury attorney, look no 
further than The Pryor Law Firm!  Click Here

The Beta Blockers new CD A Lot Of Road Left To Go 
is now available on Amazon.com. It features 5 new tunes  
including “Crazy Linda”. And it’s still available from itunes.
If you’re into original rock music, check it out!
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Answer Key:  1) b   2) b   3) c   4) b   5) d   6) d   7) c   8) d   9) a   10) d   11) b   12) b   13) b   14) b   15) d  16) b

All logos and trademarks are property of their respective owners. Information contained herein is proprietary and may 
not be used or reproduced, in whole or in part,  without the express written consent of Progressive Marketing Group, Inc. 
© 2013 Progressive Marketing Group, Inc. All rights reserved.

Linda says when your tank is empty  
That’s the end of the road
Well our tank ain’t quite empty   
There’s a lot of road left to go.


